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Media

AAMI STADIUM

At a glance

Situated in the North Eastern and
Southern corners of the ground, the
AAMI Stadium Superscreens reach a
captive and enthusiastic audience of
up to 55,000 people.

Both business and consumer viewers
are exposed to Superscreen
advertising as telecasts are made to
TV monitors throughout all eating and
leisure areas, and the 252 corporate
facilities on site. This marks the highest
level of exposure in Australia relative to
its capacity.

The AAMI Stadium Superscreens can
enhance branding and support existing
television campaigns as well as provide
an invaluable link with the AFL.
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Capabilities include:

Television Commercials, Pull Through
Messages, and Static Billboards.

Superscreen Scheduling

Television Commercials (TVCs):

60 second, 30 second, 15 second.
placed in short commercial breaks just
prior to the start of the game, during
Quarter, Half and Three-Quarter Time
and immediately after the game.

Pull Through Messages:

10 second messages containing less
than 8 words and logo (recommended)
Relying on repetition, these messages

are played at the bottom of the screen
during the live action of the game.

They are available in 4x10 second
packages and 8x10 second packages.

Static Billboards —
with live voice over:

Similar to outdoor billboards, Static
Billooards have the added capability of
live voiceovers. They can be effective
and economical to produce.

AAMI STADIUM
SUPERSCREEN
68.9m2 (6.24m High x 11.04m Wide)






