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Licensees’ Liquor Guide
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LONG ROW
SAUVIGNON BLANG

The long surge
continues.

Long Row, long regarded as a benchmark for easy-drinking,
top value wine, was re-launched in 2012 and the growtn in
sales has been phenomenal. Backed by one of the most
comprenensive support packages in Angove history,

Long Row has achieved a staggering 479%MAT growth rate*

In Independent liquor stores. To make sure you are part of this
suiccess talk to your Angove rep about pricing and display.
Incentives soon. Long Row from Angove Family Winemakers - the
promise of strong sales and great profits for a long time.

Angove Long Row, the value and taste you long for.
angove.comau

LONG ROW MAT SALES

/

ANGOVE

angove.com.au

“Source - Vinpoint ata January 2014
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Disclaimer
THE LICENSEES’ LIQUOR GUIDE IS
INTENDED AS A GUIDE ONLY and is
not intended in any way irecti
from the Publisher or the AHA|SA to
set or fx prices.

“The Retail prices for liquor as listed
in the Liconsees' Liquor Guide aro at

fepartments, the premises of liquor
merchants and other appropriately.
licensed premises.

Glass prices shown apply to public
b

ars.
Itis pointed out however, that retail

herein, they may interpret the retail
price_listings as_recommendations
only. The price set out o refer
herein is a recommended price only
and there is no obligation o comply
with the recommendation.

Wholesale prices shown _herein
are inserted merely for convenience,
checking of invoices and accounts
and stocktaking. Prices may have
changed since going to press. No
liability can be accepted for any error
or omission.

All wholesale prices exclude GST._GST in business purchases is an Input Tax Credit
LICENSEES’ LIQUOR GUIDE MARCH 2014 See page 3 for disclaimer

BEER, STOUT, CIDER, RTD, KEG & GLASS PRICE 5
BEER — PACKAGED AUSTRALIAN from BREWERS 6
BEER — PACKAGED from BREWERS. 7
BEER — PACKAGED AUSTRALIAN from 8
BEER — PACKAGED from 8
BITTER! 9
BOURBON 9
BRANDY — AUSTRALIAN 9
BRANDY — 10
COGNAC 10
COOPERS BREWERY. 5
FOSTERS AUSTRALIA (CARLTON AND UNITED BREWERY) 5
GIN — AUSTRALIAN. 10
GIN— 10
GRAPPA 10
LIQUEURS ~ AUSTRALIAN 10
LIQUEURS — 1
MERCHANT CODE INDE 50
MINERAL & SPRING WATER 12
12
12
READY TO DRINK 12
RUM — AUSTRALIAN, 13
- 13
SCHNAPP: 14
SOFT DRINK 6
SOUTH AUSTRALIAN BREWING 5
TEQUILA 14
VERMOUTH 14
VODKA 14
WHISKEY 14
WHISKY — BLEND! 15
WHISKY — SINGLE MALT. 15
WINE — 15
WINE — - PINK 16
WINE — CIDER — AUSTRALIAN 16
WINE — CIDER — 16
WINE — CLEAN SKIN a3
WINE — COCKTAIL 16
WINE — COOLER 17
WINE — DESSERT — AUSTRALIAN 17
WINE — DESSERT — 17
WINE — FORTIFIED — AUSTRALIAN 17
WINE — FORTIFIED — 18
WINE — MISCELLANEOU: 18
WINE — RED — AUSTRALIAN 18
WINE — RED — 29
WINE — ROSE — AUSTRALIAN 31
WINE — ROSE — 31
WINE — SAKE — AUSTRALIAN. 32
WINE — SPARKLING — AUSTRALIAN 32
WINE — SPARKLING — 34
WINE — WHITE — AUSTRALIAN 35
WINE — WHITE — IN 42

The Licensees’ Liquor Guide is now an On and Off Premise Guide which reflects pricing within your industry.
The low margin column is equivalent to the old Recommended Retail Price column. The high margin column offers a higher
margin alternative for highly serviced areas as reflected by the industry. This serves as a ‘guide only’.

Prices will vary for country regions depending
afivec arge. Howe

ont surchs

FREIGHT
on freight and cartage costs. Historically this has been reflected in
region.

wever this surcharge will vary from region to




At a glance 2016

e It is published in March and * A radically improved format

September to coincide with makes this official industry
the CPI price increases publication much easier to use
* The guide contains the high - and much more informative.
and low margin RRP as well * Supplier listings are now
It is the most comprehensive pricing and purchasing guide for the South as nip and glass prices where replaced with product listings
Australian hotels, drive throughs, liquor stores, clubs, restaurants & cafés. applicable. in alphabetical order, with a
* Contains wholesale prices, merchant code to designate
The Licensees’ Liquor Guide is a biannual A4 publication. quantities and sizes, as well where the product in question
as distributor details. is available.

It has a distribution of 1000 and this is made up of member hotels as well

as subscribers.

Bo Ien (08) 8233 9433
y Level 3, 47 South Tce, Adelaide SA 5000 a H a | S a

admin@boylen.com.au Australian Hotels Association (SA)

www.boylen.com.au



Deadlines 2016

March September

CPI Release Date: Sun 1st Feb CPI Release Date: Sat 1st Aug
Ad booking deadline: Fri 6th Feb Ad booking deadline: Fri 7th Aug
Material Deadline: Fri 13th Feb Material Deadline: Fri 14th Aug
Publication: Wed 4th Mar Publication: Tues 1st Sept

B (08) 8233 9433
oylen Level 3, 47 South Tce, Adelaide SA 5000 a Ha | S a

admin@boylen.com.au Ausiralian Hotels Association (SA)

www.boylen.com.au



Rates 2016

Size

Full Page

1/2 Page

1/4 Page

Front Cover
Outside Back Cover
Inside Front Cover

Inside Back Cover

Boylen

Full Colour

$2,050 + GST
$1,260 + GST
$895 + GST

$3,885 + GST
$3,045 + GST
$2,625 + GST
$2,850 + GST

(08) 8233 9433
Level 3, 47 South Tce, Adelaide SA 5000

admin@boylen.com.au

www.boylen.com.au

$1,600 + GST
$895 + GST

$685 + GST

Not Available
Not Available
Not Available
Not Available

aHa|s

Inserts Conditions

Price on application. All advertising must adhere to
the normal Terms and
Design Service Conditions and acceptance of

material is subject to approval.

We have an in-house graphic Charges apply for advertising

design department which is .
gn dep production.

available for the development of
advertising concepts, production
and graphic solutions. We also
specialise in web development.

Terms & Conditions

The publishers reserve the right to refuse, cancel or to revise any advertisement to accord with
the standards of the publication. They accept no liability whatsoever for any loss or damage
caused by an error or inaccuracy in the printing of any advertisement and do not give any
undertaking that an advertisement will be inserted by any specific date, although every effort will
be made to meet the requirements of the advertisers. While the publishers will take every care
with the original material and transparencies, they will not be liable for any loss or consequential
loss. In the event of copy not being supplied on time, the publishers reserve the right to repeat
any previous advertisement at the advertiser’s expense. A 25% cancellation fee will apply to all
cancellations made after booking deadline. All advertisements in the publication will be accepted
only on the express condition that the advertiser warrants that the advertisement does not in any
way contravene the provisions of the Act.



Specifications 2016

Full Page

2romm (W) x 297mm (h)

3mm bleed

Art Area Bleed

Boylen

1/2 Page H 1/2 Page V
186mm (w) x 134mm (h) gomm (w) x 270mm (h)
No bleed No bleed

]

(08) 8233 9433
Level 3, 47 South Tce, Adelaide SA 5000

admin@boylen.com.au

www.boylen.com.au

1/4 Page H

186mm (w) x 65mm (h)

No bleed

aHals

Australian Hote

on

1/4 Page V

gomm (W) x 134mm (h)

No bleed

Supplied Material

Artwork can be sent via email or ftp (eg. ‘Hightail’ or
‘Dropbox). Please ensure all artwork is supplied at
high resolution (i.e 300dpi/ppi) and in CMYXK colour
space. If the ad requires bleed, please ensure there is a
minimum of 3mm bleed around all edges. When
supplying as PDF please ensure all fonts are embedded.
When supplying artwork in InDesign or other layout/
creative formats, please include all resources (i.e. links
and fonts).

Please note; Word, Publisher & Powerpoint files are
not accepted as complete artwork and will need to be
recreated by the Design Department.



