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REGULAR SECTIONS INCLUDE:

• Division News

• Skills and Training

• Automotive Dealer Profiles

• New Products and Technology

• Small Business Reports

• Consumer and Business Services

• Classifieds

• Automotive Dealers
• Auto Dismantlers
• Auto Electrical
• �Auto Repair & 

Engineering
• Brake Specialists
• �Collision Repair 

Specialists
• �Commercial Vehicle 

Industry

• Engine Reconditioners
• Farm Machinery Dealers
• Licensed Vehicle Dealers
• Motorcycle Industry
• Radiator Repairers
• Service Stations
• Towing Services
• Tyre Dealers

READERSHIP - Owners and managers of :

Official Magazine of the Motor Trade 
Association of South Australia

March 2020

STANDING BY MTA MEMBERS

Official Magazine of the Motor Trade 
Association of South Australia

July 2020

OPEN FOR BUSINESS!
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B A C K  T O  C O N T E N T S

November 2020

LESSONS FROM 
COVID-19

RECYCLING UNDER REVIEW

NEW MEMBER: AUTOFAST CAR SERVICE

GRADUATING APPRENTICES

MINISTER OVERVIEW

Official Magazine of the Motor Trade Association SA/NT Motor Trade is a full colour magazine that is published three 
times per year. It has a controlled circulation of 2,800 to 
members of the Association, senior managers and owners of 
companies within the automotive industry. It is emailed using 
the official MTA database. It can also be found online at  
www.boylen.com.au and www.mtasant.com.au. 

7,000
READERS PER ISSUE

AT A GLANCE
Motor Trade is the official magazine of the Motor Trade Association (MTA) in SA and NT. It is not just 
the leading trade publication for South Australia’s motoring industry - it is the official magazine.  

Motor Trade is a powerful tool for stimulating demand, strengthening branding and increasing product awareness.  
It provides credible and in-depth coverage of the people, places and issues that make up this broad-ranging sector.
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RATES

DEADLINES

SPECS

February July October

Booking 8 January 2021
Material 15 January 2021
Publication 1 February 2021

Booking 4 June 2021
Material 11 June 2021
Publication 1 July 2021

Booking 3 September 2021
Material 10 September 2021
Publication 28 September 2021

Please note: Deadlines subject to change. Cancellations MUST be received in writing by the booking date.

Full Page 
210mm (w) x 297mm (h)  
+ 3mm bleed

1/2 Page H
185mm (w) x 135mm (h)

1/2 Page V
90mm (w) x 270mm (h)

1/4 Page H
185mm (w) x 65mm (h)

1/4 Page V
90mm (w) x 135mm (h)

Supplied Material
Artwork can be sent via email, Hightail or Dropbox. Please ensure all artwork is supplied at high resolution (i.e 300dpi/ppi) and in CMYK 
colour space. If the ad requires bleed, please ensure there is a minimum of 3mm bleed around all edges. When supplying as PDF please 
ensure all fonts are embedded. When supplying artwork in InDesign or other layout/ creative formats, please include all resources (i.e. links 
and fonts). For artwork that features a white background or border, a grey border must be applied to define the edge of the ad. The border 
must be 40% black, 0.5pt stroke weight.
Please note: Word, Publisher & Powerpoint files are not accepted as complete artwork and will need to be recreated by the  
Design Department.

Inserts

Price on application.

Discounts
Applicable for long term bookings.

Design Service
We have an in-house graphic design department which is available 
for the development of advertisements. We also specialise in web 
development.

Terms & Conditions
All advertising must adhere to the normal Terms and Conditions 
and acceptance of material is subject to approval. Charges apply  
for advertising production. For Terms and Conditions go to  
www.boylen.com.au/termsandconditions
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ELECTION WRAP

MTA SA/NT VISIT TO THE NORTHERN TERRITORY

NEW MTA MEMBER

Official Magazine of the Motor Trade Association SA/NT
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V I S I T  T O  T H E  N O R T H E R N  T E R R I T O R Y

CDU GREEN LIGHT 
THE HIGHLIGHT OF A 
SUCCESSFUL NT VISIT
Charles Darwin University’s (CDU) decision to continue 
automotive training was announced by College Dean, 
Professor David Young, during a trip to the Northern 
Territory by MTA President Frank Agostino and CEO  
Paul Unerkov.

“This is the perfect outcome,” said Paul. “Members in the 
NT said they were not putting on apprentices due to the 
uncertainty around the review.

“While the MTA could have stepped in as a registered 
training organisation, the CDU decision was always 
our preferred option because they already have the 
infrastructure and trainers in place.”

There is a skills shortage Australia-wide but the NT is 
unique because the population can be highly transient.

“This uncertainty has been lifted and we are keen for  
our members to put on as many apprentices as possible,” 
said Paul. 

“Around Australia, everyone is looking for qualified people 
and as an industry we need to bring young people into 
apprenticeships”

CDU will continue to offer:

• Certificate III in Automotive Body Repair Technology;

•  Certificate III in Automotive Refinishing Technology; and

•  Certificate III in Automotive Electrical Technology.

TRIP DETAILS
Frank and Paul met with members in Alice Springs and 
also met with Ray Finlay, the Manager of Economic 
Development - Central Australia.

Topics of discussion included job opportunities, insights 
into the development plans for Alice Springs, mines that 
are in the planning stages and the economic development 
that is earmarked for the region.

In Darwin, they also met with members, had high-level talks 
with government and met with CDU.

“The MTA had worked closely with the NT Government and 
the university to achieve this outcome,” said Paul.

“When CDU announced its decision to restructure its 
Vocational Education Training program and cut courses, 
members were understandably concerned.

“Now we can focus on the future. The NT is a go-ahead 
region and they are very hopeful of growth. Clearly there 
is an unknown with COVID-19 but the people of the NT are 
always hopeful of more investment.

“The fact that Frank, as Chairman, has participated in  
every trip has been a powerful demonstration of the 
commitment of the MTA in the NT and has been very well 
received,” said Paul.

V I S I T  T O  T H E  N O R T H E R N  T E R R I T O R Y

Paul Unerkov and Frank Agostino with Bill Sankey and Catherine 
White from the Dept Trade Business & Innovation.

Will Moir and Shaun Drabsch from the Dept Trade Business & 
Innovation with, Frank Agostino and Paul Unerkov.

Paul Unerkov, Simon Saunders from Dept Transport Safety & Services, 
Claire Manalo from Dept Motor Vehicle Registry and Frank Agostino.

MTA CHAIRMAN, FRANK 
AGOSTINO, AND CEO, 
PAUL UNERKOV, MEET 
THE NT GOVERNMENT 

Paul Unerkov with Terry Lawler and Debbie Paylor from the 
Industry Skills Advisory Council, and Frank Agostino.

B A C K  T O  C O N T E N T S B A C K  T O  C O N T E N T Smtasant.com.au mtasant .com.au
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CAN YOU TELL US THE HISTORY OF YOUR 
BUSINESS?
AutoFast’s history started 20 years ago in Brazil as a 
culmination of many years of experience and strong 
customer relationships from my years as a young 
mechanic. Starting in 1985 until 2000, I worked in several 
different dealerships (Fiat, Alfa Romeo, BMW, VW, Jeep), 
and specialised as a technician in the racing industry.

In 2000, I believed I had gained enough experience and 
cultivated a strong clientele to open my own one-stop 
workshop - AutoFast. In 10 years, AutoFast in Brazil grew 
from a small business to a workshop of around 2,500 loyal 
customers and around 30 employees.

In 2010, my wife and I made the life-changing decision to 
move to Australia with our children in search of a better life. 
In 2015, I set up the AutoFast Mobile Service Van, where I 
was able to drive through different communities and start 

building meaningful customer relationships.

Since then, thanks to AutoFast’s growing customer base, 
the mobile service has developed into a permanent 
workshop. Alongside my wife and son, our workshop has 
become a family-run business devoted to offering friendly, 
personalised, and trustworthy service to our customers.

WHAT SERVICES/PRODUCTS DO  
YOU OFFER?
We offer a wide range of vehicle servicing options, 
including a full diagnostic system, and specialised 
maintenance and repair of brake systems, auto electrical 
servicing, air conditioning issues, and general repairs. Our 
workshop is fully equipped with state-of-the-art technology 
machinery and regular employee training to offer the 
highest quality of services to our customers.

WHY DID YOU BECOME A MEMBER OF 
THE MTA?
We have always admired 
the MTA’s commitment 
to advocating for the 
automotive industry and 
supporting its members 
to achieve their goals. As 
a growing business, we 
believe it is of the utmost 
importance to unite forces 
with a leading industry 
name like the MTA to 
ensure that not only the 
well-being of my company 
is taken care of, but most 
importantly that our whole 
industry is more unified  
and stronger.

AUTOFAST 
CAR 
SERVICE

OWNER: 
FELIPE LEITE

Felipe from 
Autofast Car 
Service 

N E W  M E M B E R  P R O F I L E

WHAT HAVE BEEN THE GREATEST 
CHALLENGES IN 2020 AND HOW HAVE 
YOU RESPONDED?
The challenges of 2020 have motivated us to change 
and adapt our business strategy in the face of growing 
uncertainty and instability around the world. The COVID-19 
pandemic has made us realise just how important it is 
to be flexible in our business, and to understand what 
our customers want from us at different times. In the 
early stages of the pandemic, one of the most important 
changes we made to our business was to introduce free 
pick-up and delivery services to all of our customers.

This was effective in three major ways for our customers: 
it reduced anxieties about leaving their homes, it 
accommodated the needs of those who needed to 
self-isolate, and, lastly, it also restricted movement and 
interactions across the community.

Our approach throughout this ongoing pandemic has been 
to reinforce open and clear communication with all of 
our customers and employees, paying attention to their 
specific needs and responding accordingly. Inside our 
workshop, we have rigorously observed health and safety 
guidelines.

WHAT ARE THE FACTORS – INCLUDING 
PERSONAL TRAITS AND BUSINESS 
FACTORS - THAT HAVE CONTRIBUTED TO 
YOUR SUCCESS?
Several different factors have contributed to AutoFast’s 
success, including many generous and exceptional 
individuals who have been an essential part of our 
business’s story.

In particular, my amazing co-partners (my son and my 
wife) have each put in extraordinary time and work to 
make AutoFast what it is, and they both continue to push 

the business forward every step of the way. I could not be 
where I am today had it not been for their amazing support 
and expertise.

Every AutoFast employee has also contributed remarkably 
to our success.

Their unrelenting work ethic and desire to keep learning is 
what guarantees our customers’ trust and satisfaction in 
the work we do. By continuing to offer training and support 
to our employees, we have built mutually respectful 
relationships.

On a personal note, I think I have contributed to AutoFast’s 
success by bringing my attention to detail and strong 
communication skills to the table. By focusing on building 
meaningful relationships with our customers, I have taken 
the time to be available to talk openly and honestly with 
them about their vehicle’s problems and our plan of action. 
This has created a strong and reliable bond between our 
business and our clientele.

WHAT DO YOU ENJOY MOST ABOUT 
WORKING IN THE RETAIL AUTOMOTIVE 
INDUSTRY?
Apart from getting to meet all kinds of different people in 
my community, I love working in the automotive industry 
because it is at the forefront of many technological 
developments. There is never a shortage of fresh ideas, 
innovative designs, and new technology coming into  
the automotive scene, which encourages us to always  
keep learning.

FINAL COMMENTS?
We are excited to be a part of the MTA community and to 
join the important fight for mandatory data sharing in our 
industry. With the MTA’s support for advocacy, training, and 
services, AutoFast will be ready to offer our customers the 
highest quality of service that they deserve.
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Size Colour Mono

Full Page $2,100 + GST $1,200 + GST

1/2 Page $1,350 + GST $800 + GST

1/4 Page $750 + GST $500 + GST

Outside Back Cover $2,800 + GST Not Available

Inside Front Cover $2,600 + GST Not Available

Inside Back Cover $2,300 + GST Not Available


